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Metro Detroit companies
promote one another

By JENNIFER YOUSSEF
The Detroit News

With discounts, gift cards and
even low-interest loans, Metro De-
troit businesses are encouraging
consumers to spend their money at
local establishments to help bolster
southeast Michigan’s moribund
economy.

Hiller’s Markets offers shoppers
who buy $100 worth of groceries a
discount at a dozen Metro Detroit
eateries.

Great Lakes Beverage foots the
bill for employees who dine at city
restaurants.

And Michigan First Credit
Union offers car buyers lower inter-
est rates on loans for vehicle pur-
chases at some Michigan dealer-
ships.

These companies and others say
it’simportant for consumers to start
spending again, especially at local
businesses that have been strug-
gling since the state’s economy be-
gan tanking four years ago, and
they’re doing what they can to gen-
erate more business.

“It starts with consumer confi-
dence,” said Michael Poulos, presi-
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Bartender Corbett Chapman at Roma Cafe serves Don Gooley,

left, and Angela and Roger Petri of Harrison Township.







